Market bulletin by South Carolina Department of Agriculture
The S.C. General Assembly designated the boiled 
peanut the official State Snack Food on May 1, 
2006. Fifteen years later, the South Carolina 
Department of Agriculture teamed up with 
Heritage Peanut Co. to give a package of boiled 
peanuts to every state lawmaker.
The Bluffton, South 
Carolina-based Heritage 
Peanut Co. was awarded 
grant funding in 2019 by the 
department’s Agribusiness 
Center for Research and 
Entrepreneurship (ACRE) 
to help distribute and 
market its packaged boiled 
peanuts.
Peanuts are an important 
South Carolina crop: Last 
year, farmers in the state 
grew 82,000 acres of peanuts. Peanuts are grown in 
the Midlands, Pee Dee and Lowcountry regions of 
the state.
Boiled peanuts, meanwhile, are an essential and 
delicious part of South Carolina culture. Boiled 
peanuts can be made using raw peanuts, which are 
uncooked and dried; or green peanuts, which are 
freshly harvested. South Carolina farmers usually 
begin harvesting green peanuts in July.
“Boiled peanuts are part of what makes South 
Carolina special, and they wouldn’t be possible 
without peanut farmers,” said Commissioner of 
Agriculture Hugh Weathers.
The state honors many of its agricultural products 
with official designations: South Carolina’s state 
fruit is the peach, the state beverage is milk and the 
state vegetable is collard greens.
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When my friend Martin Eubanks 
passed away in January 
2020, I knew we needed 
to do something out of 
the ordinary to honor him.
Agriculture attracts 
a lot of passionate 
people, and none more 
so than Martin. In 33 
years at the South 
Carolina Department of 
Agriculture, he helped 
elevate the state’s 
produce industry through 
lasting relationships and 
innovative marketing. 
He started with the 
department as a 
marketing specialist 
for the South Carolina 
Peach Council, eventually 
becoming an assistant 
commissioner. He helped 
develop the Certified 
South Carolina program, 
one of the department’s 
resounding successes. 
Martin also helped create 
the Southeast Produce 
Council to connect 
buyers from Southeastern 
states with fresh produce 
shippers and producers.
Martin worked hard, 
and he was a lot of fun, 
too. His enthusiasm 
was infectious, and he 
was deeply interested 
in helping young people 
advance in agriculture and 
the produce business.
That’s why I’m so pleased 
to share some information 
about Eubanks Farm.
With our help, the 
new South Carolina 
Governor’s School for 
Agriculture at John de la 
Howe plans to establish 
A GREAT HONOR 
FOR A GREAT MAN
SC LEGISLATORS ENJOY OFFICIAL STATE SNACK
B Y  E V A  M O O R E
an on-campus commercial 
fruit and vegetable 
operation named for 
Martin. As you know 
if you’ve been reading 
your Market Bulletin, 
John de la Howe is an 
agriculture-focused high 
school in McCormick, 
South Carolina, and 
was recently named the 
third Governor’s School 
in the state. Eubanks 
Farm will provide 
hands-on horticulture 
training experience for 
students using state-of-
the-art equipment and 
technology to prepare 
them for a future career 
in the produce industry.
We’re raising money 
for the Eubanks Farm 
through the nonprofit 
South Carolina Advocates 
for Agriculture. To make a 
donation to the Eubanks 
Farm Memorial Fund, 
make checks payable 
to SC Advocates for 
Agriculture - Eubanks 
Farm, and mail to 901 
Main Street, Suite 
1225, Columbia, South 
Carolina, 29201. Please 
contact Hannah Arndt 
at 803-734-2179 or 
harndt@scda.sc.gov with 
any questions.
Jared Jester and Lauren Michalski of Heritage Peanut 
Co. delivered peanuts to state legislators’ offices.
SCDA staff enjoyed boiled peanuts and sunshine in 
celebration of South Carolina’s official State Snack. 
Jared Jester poses in front of the State House with 
ACRE Executive Director Kyle Player. Jester won grant 
funding and mentoring from ACRE in 2019 for his 
Heritage Peanut Co.
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The Market Bulletin is published on the first and third Thursday 
of each month by the SC Department of Agriculture, Wade 
Hampton Building, Columbia, SC 29201. Periodicals postage 
paid at Columbia, SC 29201.
Postmaster, send address changes to: 
SC Market Bulletin, PO Box 11280, Columbia, SC 29211
POLICIES FOR ADVERTISING
For full policies, visit: 
agriculture.sc.gov/market-bulletin/market-bulletin-policies
Only ads pertaining to the production of agricultural products 
and related items are published. Ads are accepted for South 
Carolina items, even if the seller lives out of state, provided 
the item is in state at the time the ad is published and at the 
time of sale.
Ads are published free of charge and in good faith. The Market 
Bulletin reserves the right to edit and verify ads but assumes 
no responsibility for their content.
Ads cannot be accepted from agents, dealers, or commercial 
businesses, including real estate. Sealed bids, legal notices, or 
consignment sales are not accepted.
SUBMITTING ADS
No matter the submission method, you must include the 
advertiser’s name, complete address with zip code and county, 
and phone number with area code with your submission. Do 
not use all capital letters.
• Email: Send ads to marketbulletin@scda.sc.gov. Put the 
words “Market Bulletin ad” in the subject line.
• Online: Go to agriculture.sc.gov/market-bulletin. Select 
“Submit Market Bulletin Ad” and complete the form. If you 
include your email address, you will receive an automated 
reminder for a renewal.
• Mail: SC Market Bulletin, PO Box 11280, Columbia, SC 
29211. You must use 8.5 × 11 inch paper.
• Fax: 803-734-0659
The deadline for submitting ads and notices is noon on 
Tuesday of the week before the publication date.
Market Bulletin Office
Monday – Friday • 8 am – 4:30 pm
803-734-2536 • marketbulletin@scda.sc.gov
agriculture.sc.gov/market-bulletin
SCDA State Farmers Markets
SC Market Bulletin Subscription & Renewal Form
Mail completed form with check or money order payable to the SC Department of Agriculture to: SC Market Bulletin, PO Box 11280, Columbia, SC 29211
To subscribe with a credit card online, visit agriculture.sc.gov, click on Market Bulletin, select Subscribe to the Market Bulletin, then follow the prompts.






 New  Renewal
 Paper: $15 / 1 year  Electronic: $10 / 1 year
*Active email address required
 Paper & Electronic: $20 / 1 year
 This is a gift
Check # Renewal ID # N E X T  A D  D E A D L I N E
M AY 25 •  12:00 pm
SOUTH CAROLINA
STATE FARMERS MARKET
3483 Charleston Highway 














Click on the State Farmers Markets 
button for more information about 
each location
S A L E S  &  A U C T I O N S
U P C O M I N G  E V E N T S
Claxton's Auction
May 22 & 29  •  11 am
Every Saturday. Equine, cows, sheep, goats, pigs, 
camelots, ratites, poultry, and small animals.
18627 Lowcountry Hwy, Ruffin
Contact: William Claxton
843-909-4285  •  wlcjr@yahoo.com
EDITOR






Ag + Art Tour – Colleton County
May 29 & 30
Sat  •  10 am – 4 pm  |  Sun  •  1 – 5 pm
The Ag + Art Tour is a free, self-guided tour 
of some of South Carolina's farms featuring 
local artisans and farmer's markets. During this 
weekend-long event you will have the opportunity 
to see first-hand where your food comes from, 
watch artists in action and purchase their works, 
dance to the melodies of bluegrass and folksongs, 
and learn more about rural life.
clemson.edu/extension/agandarttour/ 
participating_counties/colleton.html
Willis & Willy at Deep Water Vineyard
May 29  •  1 – 4 pm
We are Charleston's only vineyard and winery, 
offering tastings Wednesday through Saturday 
from 10 – 5. Willis and Willy are back out at one 
of our favorite spots, the Deep Water Vineyards 
Wine-Down! See you out there for a fun, beautiful, 
and delicious afternoon.
Deep Water Vineyard
6775 Bears Bluff Road, Wadmalaw Island
843-559-6867  •  info@deepwatervineyard.com
facebook.com/deepwatervines
Twin Creeks Lavender 3rd Annual U pick 
May 21 – 23 & 28 – 30  •  9 am – 2 pm 
U pick days include lavender picking and shopping 
handmade products, and picnics are welcome. We 
will have 7 varieties of lavender to choose from: 
Grosso, Provence, Violet Intrigue, Gros Bleu, 
Melissa, Super and Royal Velvet. Some varieties are 
limited. Pick as much as you like. Your cut bundles 
will be measured in $5, $10, or $15 increments 
and banded for you at checkout. No professional 
photography or cameras other than cell phones 
are allowed during U pick dates. To schedule a 
private photography session on our farm, please 
email us. Pre-registered admission on Eventbrite is 
$5. Children 5 years and under and adults 65 years 
and older get in free. Walk-up admission is $6 and 
subject to availability so reserve your tickets now.
Twin Creeks Lavender
4740 Midway Road, Williamston
864-940-1684  •  info@twincreekslavender.com
facebook.com/twincreekslavender
86th Running of the Carolina Cup
May 22  •  9 am
This annual ‘rites of spring’ draws over 70,000 
fans from throughout the Southeast, to enjoy the 
riveting sport of steeplechase horse racing amid a 
flurry of spring fashions and extravagant tailgate 
parties. From the Hospitality Terrace to our Vendor 
Village, friends and family unite for an exciting 
afternoon of six races. Regular admission is $45 
up until race day. We also offer reserved parking 
packages that include 2 general admission tickets. 
Larger group reservations can be accommodated by 
our Meadow Package. Please call the office with any 
questions.




May 22  •  9 am – 5 pm
Play with baby goats, pet horses, meet some baby 
pigs... we mean, 18 little pigs & Leroy, cuddle with 
kittens, meet our awesome livestock guardian 
dogs... enjoy being outside & letting the kids run/
play! We have a Goat Yoga class scheduled with our 
babies... We will have the baby goat play pen open 
& have pony rides, too!!! We do accept donations to 
help feed all of our animals and make farm repairs, 
but giving is 100% up to you! Admission- FREE! 
Roadside parking will no longer be available. All 
event parking will be in our front pasture - $5/ 
vehicle per day.
Fox Hideaway





May 22  •  8:30 – 10 am
Work up an appetite by spending a beautiful 
morning kayaking on the still waters of Lake 
Haigler! Our guide will outfit you with a kayak and 
Personal Flotation Device (PFD) at the Rush Pavilion 
and make sure everyone is comfortable using their 
paddles and kayaks. We will then head out on Lake 
Haigler and explore the environment that surrounds 
it, at your pace. After, enjoy a delicious pancake 
breakfast served at the Greenway Gateway Canteen. 
All ages – children under eight years old must be 
accompanied by an adult in a tandem kayak. Price: 
$32 for a single, $37 for a tandem. $6 discount for 
members. Includes breakfast.
Anne Springs Close Greenway
2573 Lake Haigler Drive, Fort Mill
803-547-4575
facebook.com/ASCGreenway
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A Q U A C U L T U R E
C A T T L E
BLUEGILL
50¢; Bass, $2; Catfish, 75¢; 
Grass Carp, $10; Minnows, 






$12 each; 1–3" Blgll/Shlckr, 
$55/100; 1–3" LM Bass, 





R E M I N D E R  T O  A D V E R T I S E R S
Ads are due by noon (12 pm) 
on the Tuesday after the latest 
published issue.
Any ads received after the 
deadline will be considered for a 
subsequent issue.
F A R M  L A B O R
NOTICES ARE ACCEPTED FOR AGRICULTURAL WORK ONLY AND NOT FOR HOUSEWORK, NURSING, OR COMPANIONSHIP NEEDS.
F A R M  L A N D
FARM L AND MUST BE OFFERED FOR SALE BY THE OWNER, NOT AN AGENT. TRACTS MUST BE AT LEAST 5 ACRES UNDER CULTIVATION, 
TIMBER, OR PASTURE. OUT-OF-STATE OWNERS — NOT REAL ESTATE AGENTS — MAY NOW SUBMIT ADS FOR L AND IN SOUTH CAROLINA .
F R E S H  P R O D U C E
PRODUCE MUST BE RAW AND NON- PROCESSED. RAW MILK, BUTTER, AND CHEESE PRODUCTS MUST BE PERMITTED BY THE SC DEPT. OF HEALTH AND 
ENVIRONMENTAL CONTROL . AN EGG LICENSE IS NOT REQUIRED FOR ON-FARM POINTS OF SALE.
G A R D E N
ADS ARE NOT ACCEPTED FROM COMMERCIAL NURSERIES, 
WHICH ARE DEFINED AS HAVING ANNUAL SALES OF $5,000.
H O G S
DEXTER BULL





2 BALDY BLK ANG BULLS





REG ULTRA BLK BULLS
18 m/o, exc EPDs, calving 





5 PB BLK ANG HEFRS
sire reg C3 Ceo (Basin 
Payweight), vac, wormed, 
weaned, bunk broke & GT, 




2 BLK BALDY BULLS
19 m/o, tested, out of Calf 




REG BLK ANG BULLS






2 y/o in Aug, docile, healthy, 




REG BLK ANG BULLS
proven genetics, 16–27 m/o, 
low BW, exc ft & muscle, 





SIM & SIMANG BULLS











LIMO & LIM-FLEX BULLS
B-1/1–4/1/2020, red & blk, 
from FB sire & high % dams, 





sired by Basin Payweight, 





(2) 15 M/O BULLS
Payweight sons, low BW; 1 




3 Y/O RG ANG BULL












RED POLL YRLG BULLS
& hefrs, FB, sired by '17 





BLK BALDY & ANG HEFRS
weaned, shots UTD, 10 m/o, 





yrlgs & 2 y/o, exc b'lines, 











1 reg blk, 12 m/o, $1700; PB 

























3 Y/O ANG-SIM BULL





tree work, tractor work hauling 





build & repair ponds, demo, 






frt end ldr, dirt blade, bush 
hog, chain saw trees, also 

















spray weeds, treat fire ants, 





AI SM & LRG HERDS





leather bridles, saddles, 
harnesses & accessories, 










land clearing, demolition, 






to incl bush hogging, 
discing, cut up & removal 












timber & yng planted pines, 





WANT LAND TO LEASE




36A OF PULPWOOD 
TIMBER





190A 17 Y/O PINE
21A Hdwd, near I-77 mile 
marker 38, new survey, 






Hwy 25, prev cult in corn/
planted, w/25 yr solar lease 





mostly wooded, w/wet 
branch, poss sm pond site, 




WANT 5+A FARM LAND
w/water & elect, Fairfield 




ORGANIC FARM FRESH 
EGGS





ORGANIC BRN & WHT 
EGGS
$2.50/dozen; pecans, in 





fresh lrg & med, gathered 





for roasting, hand graded in 





$10/lb shelled & cleaned, 
















Fig, Elderberry trees, 
Camellias, $15; grape vines, 
$10; Loquat & Pomegranate 





Apple, Pear, Chinese 
chestnut, and persimmon, 





3 GAL BANANA TREES
$15 ea; Lemon grass, 3 gal, 
$8 ea; Betterboy tomatoes & 





















Duroc cross, proven 




4M A R K E T  B U L L E T I N
F A R M  E Q U I P M E N T
ADS MAY NOT BE SUBMITTED BY COMMERCIAL DEALERS. A CURRENT FARM TAG ISSUED BY THE SCDMV IS REQUIRED ON ALL FARM VEHICLES.
G O A T S  /  L L A M A S  /  S H E E P
2 FORD TRACTORS






NH 616, $2500; hay rake 





JD FRT MOUNT CULT
3ph, rear tool bar w/knockout 

















Woods Heritage RD60, 
$1650; 4 whl hay rake, 3pt, 















NI 2R W CORN PKR
$4750; Flicklin gravity 
wagon, $2000; Killbros 
wagon, $2100; Hardee 200 




16' TANDEM HD TRL










JD 493A 4R PLNTR






dsl, $7500; 10'6" JD 285, 
$6500; JD 335 baler, $8500; 




NH ROLLERBAR HAY RAKE










JD 230 DISC HARROW
20', $4500; Case IH mulch 




'72 INTL FA 140 TRACTOR

















new paint, piston, sleeves, 










6" HD BUSH HOG
older mod, cuts good, GC, 




'08 3H LAKOTA TRL
w/LQ, esc door, side horse 
ties, vents & lights, drop 






300 gal w/40' hyd spray boom, 
TeeJet valves & controller, 









25 TON LOWBOY TRL
40’L 109”W, single axle w/





NH 617 ROTARY CUTTER
10', new belt & knives, 3ph, 
GC, $2500; NH hay rake, 





JD 328 SQ BALER
GC, $4300; JD 7100 finger 
p-up 4r plntr w/insecticide 










GRC, 1 new rear tire, foam 












lights, 3ph, runs good, 
$2500 obo; JD old pull type 






mod GT310, 2 basket, 3ph, 





$22,000; JD 110 backhoe, 
$20,000; JD 730, $9500; JD 






mod 3206, partially 





(2) 52 MOLINE TRACTORS











corn/soybean special, 13½', 





4×5 rnd baler, tailgate, fire 
damage to belts, lights 











w/cult, dist, 3pt, $7000; 




GILL ROLL-OVER 6' BLADE
scraper, $800; 3 pt bale spear, 
$100; dbl shovel plow, $400; 





or plug, w/barrel, Mechanical 
Transplanter Co mod 1000, 




NH 273 SQ BALER
GWC, $2000; JD hay 
wagon, running gear, adj 




RND HAY BALE SPEAR
frt end ldr mntd, $150; 
spike harrow mod STH84, 





















GC, $2200; 2r 3ph cultiv, 






6r corn, 18' grain, all shed 
kept, w/all manuals, (2) row 





$1500; 10 disc harrow, $2500; 
6' scrape blade, $375; sprdr 
& bush hog, $400 each; lift 




'75 MF 235 TRACTOR




KMC 6R SUBSOIL BEDDER






Hydro Ax 611EX, 7500 hrs, 





3 BLADE TURN PLOW







w/gas eng, good paint & 





w/cults, GC, $2700; Woods 
Finish mwr, R59, for FA 
Cub; 3ph box blade, rolling 





Long mod 2014 2 btm plow, 
$340; Dearborn mod 10-80 





used 75 hrs, $2275; Simca/
Belco 6' tiller, used 10 hrs, 





18' HD DOVE TAIL TRL






6sp refer truck, refer not 
working, good DOT sticker, 




JD 328 SQ BALER
$9500; Morra disc mwr, 
$3500; Morra rake, $1400; 
Morra tedder, $800; all '16 





GC, shed kept, 7' sickle bar 





IH 4R SWEEP CULT






single row seed plntr, on 
four shank cult, 5 seed 




HAY KING 8 SHANK










JD 1700 MAX EMERGE
w/6r vac plntr, 38"r setup on 
30"r, factory spry & liq fert & 




ENROSSI 8 WHL V-RAKE






2/21 ewe lambs, $250 each; 
3/21 ewes & rams lambs, 





2 DORSET RAM LAMBS
polled, B-12/14/20 & 12/22/20, 










2 STUD MILK GOATS
ADGA reg, B-1/20/20, 





EWE & RAM LAMBS
6–10 m/o, $100–200; lrg 





weaned & bottle kids avail, 
disbudded, clean herd, with 






vac, dewormed, disbudded, 


























brn color, 2 Nannie Boar 
goats, 1 yng billy boar goat,  





⅞ BOER ⅛ MILK GOATS
B-11/27-28/20; billies, $150 




P L A N T S  &  F L O W E R S
ADS ARE NOT ACCEPTED FROM COMMERCIAL 
NURSERIES, WHICH ARE DEFINED AS HAVING 
ANNUAL SALES OF $5,000.
MONKEY GRASS
aka Liriope, hosta, $4 each; Iris, 






min 1 dozen each color, Pres 











$8; 1 gal Azaleas, Lorepedlum, 
Boxwoods, Gardenias, 






Dahlias, Hydrangea, 1 gal, 
$4 ea; Freesias & Daylilies,  





5M A R K E T  B U L L E T I N
H A Y  &  G R A I N
M I S C E L L A N E O U S
P O U L T R Y
'20 FESCUE 4×5 RND
net, sprayed, fert, shed kept, 






$50; 4×5 Crabgrass-Millet, 





'20 HQ RND CB
string wrap, $40; sq, $6; 






high qual, fert twice, 5×4 
rnd twine wrap bales, barn 




100 SQ CB BALES
good qual, under shed, $6/




'21 FESCUE & RYE GRASS







4×5 rnd, shed kept, NR, 





3×3×8, 900 lbs, $200; 3×4×8, 
1500 lbs, $260; Timothy/















4×5 RND MIXED GRASS




OAT & RYE GRASS
$30; Fescue, $25; grass mix, 




'20 4×5 MIXED GRASS











'20 LRG CB BALES















'20 4×5 RND FESCUE





4×5 rnd, net wrap, $35 ea; 






HQ, 21 sq bales/cube, $126/





net wrap, shed stored on 





Crabgrass, Bermuda & Clover 
Buffet, CQ, '20 1st & 2nd 






























(2) 30V IRRIG PUMPS










6 GROUND NESTING 
BOXES





LIVE EDGED WHT PINE
1" thick boards, 10"–15"W, 




280 GAL OIL TANK










10 ply, new, $850; 14.9–28 
w/rims, $650; 18.4×42" all 





peck, $1 each; ½ bu, $2 










LAWN TRACTOR MOD 112
w/metal rnd fender & old 
style metal pan seat, not 




2 POLY STORAGE TANKS










4 WHL HAY WAGONS











6500–6700, $1000; JD 
sprayer pump 6500, new, 






leather/cloth, purple, $250; 





$95; hand corn sheller, EC, 
$75; 3hp irrig pump, new, $250, 




60' ZERO TURN MWR
Kubota FZ 2100, dsl, 20 hp, 




SAND CLAY & TOPSOIL
5 ton load, $50/sand clay; 
$75/topsoil, del w/in 20 mi; 





for market, harvest & 
storage, mod 6425, open, 





AC-DC Miller, 2500 low hrs, 





tractor trl qty, $450/load w/





del, stacked, cut to size, full 




SCAG ZERO TURN MWR
52"cut, 25hp Kohler motor, 
1000 hrs, deck lined w/SS, 





55 GAL FG DRUMS
metal & plastic, open tops, 
lids & rings, $15, $20, $25 ea; 






cut to var sizes, 4–10" dia, 
6'–12'L, $6–$12 each, depend 





for '66 Ford 2000, water 
pump kit, hoses, thermostat, 





TroyBilt Horse, GWC, 6hp 





(2) 6000 GAL TANKS






seasoned & rough cut, 






65¢/bdft; 2×6×16', $10.40; 





$50/p-up load; Holly 
lumber, red & wht Oak 
lumber, $2/bf; rnd 7' cedar 










scythe w/alum handle, & lrg 





18, 20, 23 & 24", $50+; 20 
& 24" hams for collars, on 











100% pure, 22 tons, $600, free 




TROY BILT WEED EATER














PURE BUFF ORPINGTON 
ROO






























WHT & PEARL GUINEAS
$12 each; game hens, 
bantams, roller pigeons, 


















1 y/o, green, can breed but 






roos & pullets, various 






Oak Groove brood cock, 




WHT & RING-NECK 
DOVES
$8 each; wht Fantail 





choc, lavender, Jubilee, 
$12+; Guinea keets, any 










12 hens & 1 roo, 1 RI hen, all 




WHT & SILVER KINGS
Homers, $15 each; Rollers, 
$12 each; Giant Runts, $75 









6M A R K E T  B U L L E T I N
EACH AD MUST LIST SPECIFIC ANIMALS.
W A N T  –  L I V E S T O C K W A N T  –  M I S C E L L A N E O U SW A N T  –  F A R M  E Q U I P M E N T
PINE SAWTIMBER
Pine pulpwood & Hdwd, we 




FIELDS OF LONG LEAF 
PINE STRAW










any size, & old farm bell, 





R A B B I T S S E E D
ADS MUST BE ACCOMPANIED 


























Red Back, French Silver, 





Cocke's Prolific, G-98%, D/
HSD & G-98%, for grinding 










CASE IH 685 OR 695






















for 3600 Ford tractor; Post 


















Buff & light Brahma roos; 

















hdwd pine, all types of 
thinning or clear cut, pay 





for JD 830 or eqiv; also frt 





plastic, roofing sheets, 5 gal 
















8 M/O DRY DAIRY COWS
no hefrs, must be vet checked, 
can buy up to 10 at a time, 




AUTO SEX KING PIGEONS
Swiss Mondane pigeons, 









JUNE IS BEEF MONTH
B Y  S O U T H  C A R O L I N A  B E E F  C O U N C I L
The South Carolina cattle and beef industry will celebrate “June as Beef 
Month” here in the Palmetto State. This industry is a top-10 agriculture cash 
commodity ($133.7 million) and contributes to new wealth and economic 
growth for our state year-round, but is specially recognized for its importance 
during June.
Today’s consumers can be assured producers are committed to providing safe, 
lean, and nutritious beef.
Mr. Darren Carter, a cattle producer for Ninety-Six and Chairman of the SC 
Beef Council said, “Lean beef is important to each individual and it promotes 
a healthy lifestyle”. He encourages the use of beef in meal solutions to get ZIP 
(zinc, iron, and protein).
Mr. John Fogle, a cattle producer from Blythewood and President of the 
Richland County Cattlemen’s Association, stated, “The 3,200 plus cattle 
producers in South Carolina raise quality, safe animals on their farms each 
day.” South Carolina cattle producers care for their animals and land the same 
as their individual families.
As the summer months begin, both Carter and Fogle continue to promote beef 
to consumers, especially grilling for Father’s Day on Sunday, June 15, as well as, 
all during the Summer Grilling Season (Memorial Day throughout Labor Day).
For additional information on both organizations of “Beef: It’s What’s For 
Dinner” campaign, please contact Roy Copelan (email: scbeef@scda.sc.gov or 
telephone: 803- 917-1119).
SC PRODUCE INDUSTRY LEADERS NETWORK IN NJ AT SCDA TOPGOLF EVENT
On Tuesday, April 27, the Eastern Produce Council hosted its first event of 
2021 with the South Carolina Department of Agriculture at TopGolf in Edison, 
New Jersey.
South Carolina Commissioner of Agriculture Hugh Weathers, SCDA staffers, 
and representatives from the SC Peach, Watermelon, and Specialty Crop 
councils shared information about South Carolina produce and mingled with 
the group throughout the night.
“People were happy to be out, together with their colleagues from the produce 
industry,” said Susan McAleavey Sarlund, Executive Director of the EPC, in 
a press release. “It was a fun event and showed us that people are ready to 
socialize again; it was great to see.”
EPC also gave a generous $5,000 donation to the Eubanks Farm Memorial 
Fund. Read more about this new venture to honor Martin Eubanks in 
Commissioner’s Corner on page 1.
L to R:  Chris Yonce, SC Peach Council President; Weatherly Thomas, SC Specialty 
Crop Growers Association; Susan McAleavey, EPC Executive Director; Stevie Stills, 
SC Watermelon Association; Hugh Weathers, SC Commissioner of Agriculture; Katie 
Pfeiffer, SCDA Market Development Coordinator; Kelly Davis, Allegiance Retail Services 
and EPC VP; Michelle Cantey, SCDA Senior Director of Marketing; Marianne Santo 
of Wakefern Food Corp and EPC President; Tracy Simmonds of Affinity Sales and EPC 
Board Member; Jack Shuler, SCDA Economic Development Director; and Clint Leach, 
SCDA Assistant Commissioner.
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AGSOUTH FARM CREDIT OFFERS FREE FARM FINANCIAL TRAINING
B Y  A G S O U T H  F A R M  C R E D I T
STATESBORO, GA: “The farmer is the only man 
in our economy who buys everything at retail, sells 
everything at wholesale, and pays the freight both 
way.” – John F. Kennedy
FARMERS ARE CEO’S
Most farmers would never consider themselves a CEO 
– but that’s exactly what they are. They are the chief 
decision makers, overseeing a business. They also 
wear the hat of mechanic, meteorologist, agronomist, 
veterinarian, engineer, nutritionist, and more.
Farming today truly is a business, and requires 
knowledge not just of how to grow crops and raise 
livestock, but also how to manage both finances and 
risk. With a tight farm economy, understanding how 
to manage the farm finances and using records to 
make decisions is more critical than ever.
At Farm Credit, we want your farming operation 
to be successful. Whether you are coming home to 
the family farm, starting a first generation business, 
or if you grow row crops, livestock, or vegetables, 
we recognize the need for all farmers to know more 
about business and financial management.
AGAWARE SERVES THE NEXT GENERATION
In 2011, AgSouth Farm Credit created the national 
award-winning AGAware® program to help ensure 
that future farmers will be prepared and strong 
financially so they may continue doing what it is they 
love. It’s been Farm Credit’s mission for more than 
one hundred years to serve farmers and rural America.
AGAware® consists of both farm finance training 
workshops for young, beginning, and small farmers 
as well as community awareness events to help 
make consumers aware of what farmers actually do 
to put food on everyone’s table.
Since the AGAware® program was established in 
2011, more than 800 farmers in Georgia and South 
Carolina have taken the classes and graduated from 
the program.
2021 FARM FINANCE TRAININGS
The AGAware® Workshops introduce farmers to a 
variety of financial related topics critical to running 
an operation. These topics include Balance Sheets, 
Income Statements, Family Finance & Family 
Budgeting, Risk Management, Accrual Income, 
Applying for Financing, Preparing a Business Plan, 
Technology & Record Keeping, FSA/SBA and Other 
Programs.
AGAware® is also certified for FSA Direct Borrower 
Training Credit.
The training is open to anyone who wishes to 
develop a better understanding of how to run a 
successful farming operation, of any type and size.
All classes are held from 9:00 a.m. – 4:00 p.m., and 
a free lunch will be provided. Workshops will be 
held at the following locations:
Friday, July 23  |  Elloree, SC  |  Camp Daniels, SC 
State  |  116 Camp Daniels Rd
Friday, July 30  |  Waycross, GA  |  Ware Co. High 
School Ag Center  |  700 Victory Dr.
REGISTER: AgSouthFC.com/AGAware
Friday, August 13  |  Louisville, GA  |  Home Fresh 
Bistro  |  128 W Broad St.
Friday, August 27  |  Tifton, GA  |  UGA Tifton 
Conference Center  |  15 RDC Rd.
REGISTER: AgGeorgia.com/AGAware
For more information about AGAware, contact 
Heather Brannen at HBrannen@AgSouthFC.com 
or 912-764-9091.
CLEMSON ORGANIC PLANT BREEDING INSTITUTE 
SET FOR JUNE 7 – 10 ONLINE
B Y  D E N I S E  A T T A W A Y ,  C L E M S O N  U N I V E R S I T Y
CLEMSON, S.C. — Sustainability is key for the 
future of food production and Clemson researchers 
are helping the next generation of plant breeders 
learn how to develop plants that are healthy for 
humans and safe for the environment.
The researchers are offering a free Organic Plant 
Breeding Institute to teach techniques for growing 
organic foods.
The institute will be offered virtually June 7-10. 
Institute organizers and principal investigators Dil 
Thavarajah and Rick Boyles said this workshop 
is designed for students and scholars, as well 
as anyone else interested in plant breeding and 
genetics of organic production systems, crop 
biofortification and human health. The institute 
is funded by an Organic Agriculture Research and 
Extension Initiative grant from the United States 
Department of Agriculture, National Institute of 
Food and Agriculture.
“During the Organic Plant Breeding Institute, 
participants will learn about organic techniques 
for growing pulse crops and cereal crops to help 
meet future nutrition demands,” said Thavarajah, 
a researcher in the Department of Plant and 
Environmental Sciences. “Students will learn about 
plant breeding methods, available technologies, 
phenotyping techniques that can be used in fields and 
greenhouses, as well as biofortification and more.”
Sarah Powers is a Clemson University doctoral 
candidate from Lexington, North Carolina, who 
believes learning how to grow organic foods will be 
important to feeding a global population expected 
to reach 10 billion people by 2050. Her research 
looks at how organically growing pulse crops can 
improve nutrition while lowering production costs. 
Her research focuses on phosphorus-use efficiency 
in field peas.
“Our population is growing at an exponential rate,” 
Powers said. “We’re running out of some of the 
resources we’ve always relied on in conventional 
agriculture. So, switching over to more organic and 
sustainable practices is really important for our 
future.”
Boyles said the institute will include presentations 
from world-renowned plant breeding and 
nutrition experts as well as training sessions 
focused on practical breeding techniques, genomic 
data processing, genetic mapping, and genomic 
prediction.
“We’re combining proven research strategies to 
improve the productivity and quality of crops 
under low-input, organic management practices. 
As research results and products are generated 
from these efforts, we’re working closely with 
extension personnel to maximize outreach and 
support the land-grant mission of Clemson 
University,” said Boyles, a researcher at the Pee Dee 
Research and Education Center. “As part of the 
Advanced Plant Technology Program, we’re also 
training the next generation of plant breeders and 
scientists.”
Workshop topics include organic breeding, 
biofortification, DNA sequencing and processing, 
genomics and nutrigenomics, phenotyping 
techniques, organic production, as well as 
management and processing.
Skills that students gain by attending the institute 
will be very marketable and will make them very 
well prepared for the workforce,” said Paula 
Agudelo, College of Agriculture, Forestry and Life 
Sciences associate dean for research and director of 
the Clemson University Experiment Station.
For information, go to clemson.edu/cafls/organicbreeding/orei/
opbi/index.html.
Land-grant universities were 
created by the U.S. Congress 
in every state to provide 
educational opportunities 
for all residents through 
teaching, research and the 
Cooperative Extension Service. 
Clemson’s statewide Public 
Service and Agriculture (PSA) 
system conducts research, 
Cooperative Extension Service 
and regulatory programs that 
improve and protect economic 
prosperity and well-being for 
all South Carolina residents. 
These programs develop and 
deliver impartial science-
based information in five 
areas that align with the 
national land-grant university system and touch the life of 
every South Carolina resident. Programs are provided in these 
areas: agribusiness productivity and profitability; economic and 
community development; environmental conservation; food 
safety and nutrition; and youth development and families.
For more information on programs, contact the local Clemson 
Extension office.
Learn techniques for growing organic foods during Clemson University’s Organic Plant 
Breeding Institute June 7–10.
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AGRICULTURE AND ART UNITE 
TO TEACH ABOUT RURAL LIFE
South Carolina residents can learn where their 
food and fiber come from, as well as enjoy the 
sights and sounds of local art and music when the 
Clemson Cooperative Extension Service’s 2021 Ag + 
Art Tour kicks off May 29.
Will Culler, tour director and member of the 
Clemson Extension Agribusiness Team, said the 
free self-guided tour gives people an excellent 
opportunity to see first-hand where food comes 
from, watch artists in action and purchase their 
works, enjoy the melodies of local musicians and 
learn more about rural life.
“This tour began in 2012 as a way for people 
to learn more about local agriculture and local 
artisans,” Culler said. “We work with volunteers 
from a diverse spectrum of organizations in each 
county to design a tour that truly reflects local 
flavors. We encourage everyone to plan a tour of 
some of our state’s best homegrown and handmade 
experiences.”
Examples of artisans include painters, potters, 
weavers, quilters, acoustic musicians, artisan 
bakers, value-added producers, and more. While 
the tour is free, there may be charges to purchase 
food, beverages, and farmer’s and artisan’s 
products, as well as participate in some activities. 
All state and local regulations regarding COVID-19 
will be followed.
Eleven counties are included in this year’s event. 
The self-guided tours take place from 10 a.m. to 4 
p.m. on Saturdays, and from 1–5 p.m. on Sundays. 
Tour dates, counties and contact information are:
MAY 29 – 30
Colleton County  
Kristin Mumford, scartisanscenter@gmail.com
JUNE 5 – 6
Charleston County 
Missy Farkouh, thegoateryatkiawahriver@gmail.com
SPRING BLOOM CAN REVEAL AGGRESSIVE INVASIVE WEED
B Y  C L E M S O N  U N I V E R S I T Y
It’s been hiding all winter, but now cogongrass is 
about to show its ugly face.
Its springtime bloom will give South Carolinians 
a chance to identity and eliminate it before the 
invasive weed continues to wreck native ecology as 
well as farmers’ pastures, fields, and forests.
“The bloom stage 
is its most easily 
identifiable period,” 
said Steve Compton, 
an environmental 
health manager with 
the Department of 
Plant Industry (DPI) in 
Clemson University’s 
regulatory division. 
“Cogongrass is very 
difficult to destroy and 
attempts to do so can wind up spreading it further, 
so we ask that the public alert us to its presence so 
that we can effectively eliminate it.”
It is an aggressive weed that can form dense stands 
over large areas and choke out native plants. DPI is 
charged with the eradication of this plant and has 
treated all reported infestations, but new sites are 
found each year.
Cogongrass spreads both through small seeds and 
by creeping rootstalks called rhizomes, making it 
especially difficult to destroy. Trying to plow it under 
is likely just to spread its rhizomes even further.
“We take special precautions to make certain that 
when we find it, we eradicate it,” Compton said. 
“We ask that if a possible 
cogongrass population 
is found, landowners 
shouldn’t disturb the 
plants. If you suspect you 
have found cogongrass, 
please contact us.
DPI has a Web page 
specifically for cogongrass 
with a link to an online 
reporting tool that can 
be found at clemson.
edu/invasives. You can also reach them by email at 
invasives@clemson.edu or by calling 864-646-2140.
Cogongrass can virtually eliminate indigenous 
plants that provide food and shelter for birds, 
animals, and insects. It has a murderous ability to 
release chemicals into the earth that will destroy 
desirable native vegetation and, if allowed, form 
large monocultures.
Aside from the people whose land it invades, 
cogongrass has no natural enemies in South 
Carolina. It is not a food for animals nor insects.
Native to Asia, Africa, and Australia, cogongrass is 
considered to be one of the 10 worst weeds in the 
world. It first was found in South Carolina in 1987 
in Hampton County, where it still is active today.
Across the South, some surveys have shown it is 
as pervasive as kudzu. The pest has an especially 
tight foothold in the southernmost states in the 
Southeast, from Louisiana to Florida.
Cogongrass is also a fire hazard, especially when 
its leaves turn brown in the winter. “It’s a very 
hot-burning plant,” Compton said.
Cogongrass has been identified in 13 of South 
Carolina’s 46 counties, seven of which are now free 
of the pest. Known sites remain in six counties: 
Allendale, Beaufort, Charleston, Florence, 
Hampton, and Williamsburg.
“Alert citizens play a very important part in keeping 
us safe,” Compton said. “This is a plant we really 







York County – East 
Melanie Cooper, mcooper@yorkcountyarts.org





York County – West 
Melanie Cooper, mcooper@yorkcountyarts.org
JUNE 19 – 20
Fairfield County  
Brad Hoffman, gypsywindfarms@gmail.com





The tour takes place rain or shine, Culler said, 
adding sites may close if there is a threat of severe 
weather as the safety of visitors, farmers and artisans 
is the first priority. Participants are discouraged 
from bringing dogs as the tour sites are working 
farms and dogs can present food safety and livestock 
challenges. Service animals are allowed as needed.




FEED SAFETY DURING 
NATIONAL PET MONTH
B Y  E V A  M O O R E
May is National Pet Month, and to mark the occasion, 
the South Carolina Department of Agriculture 
created a month-long social media campaign to 
spotlight the department’s Feed Safety program.
Using eye-catching graphics and photos of Feed Safety 
employees with their pets, we have been educating 
the public about the program’s mission and duties.
SCDA is responsible for ensuring that all commercial 
feed products manufactured or distributed in South 
Carolina are safe and nutritious. Among the facts 
we’re highlighting in our campaign:
• Our Feed Safety Program registers more than 
20,000 animal food products annually. The 
registration process includes a review of the label 
to make sure it has all the required information 
and that the marketing claims are truthful and 
not misleading to the consumer.
• Our Feed Safety Program conducts about 500 
inspections per year at firms in the state that 
manufacture or distribute commercial animal 
feed products.
• The program collects and tests more than 1,000 
samples of animal feed each year. When samples 
are out of compliance, we work with the store & 
manufacturer to stop distribution until they can 
be properly re-labeled or disposed of.
